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JVC at a Glance
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JVC at a Glance

% of Total FY 2003 Sales Sales (Billions of yen) Segment
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• Higher domestic and overseas sales

• Visual products such as high-definition TVs and

Plasma TVs performed well in Japan

• Fifth year of consecutive double-digit growth in

Europe on a local currency basis

• VCRs

• Camcorders

• Televisions

• Audito component systems

• Car AV systems

• DVD players

• Professional camcorders

• Information systems

• D-ILA projectors

• Security systems

• Strong showing from optical wireless LAN

systems

• Challenging operating environment in the U.S.

and Europe leads to lower overseas sales

• Deflection yokes

• Optical pickups

• Motors

• PWBs

• A strong performance by motors, but “VIL”

PWBs and deflection yokes had a difficult year

• Withdrawal from magnetic head business and

crystal quartz device business

• Audio and visual software including CDs, DVDs

and videotapes

• Recordable media

• Higher consignment sales were offset by a

downturn in the domestic music industry,

leading to a drop in sales and operating income

• Interior furniture

Operating Income (Billions of yen) Major Products Highlights


