
Corporate Data

JVC
Victor Company of Japan, Limited

Head Office:
12, Moriya-cho 3-chome, Kanagawa-ku,
Yokohama, Kanagawa 221-8528, Japan
Telephone: +81-45-450-1445
(Corporate Planning Headquarters)
Facsimile: +81-45-450-1425
http://www.jvc-victor.co.jp/

Date of Establishment:
September 13, 1927

Number of Employees:
34,492*

Paid-in Capital:
¥34,115 million

Number of Shares of Common Stock Issued:
254,230,058 shares

Number of Stockholders:
14,949*

Stock Exchange Listings:
Tokyo Stock Exchange
Osaka Securities Exchange

Transfer Agent and Registrar:
The Sumitomo Trust & Banking Co., Ltd.

Annual Meeting of Stockholders:
An ordinary annual meeting of stockholders shall be
convened within three months after the day immediately
following the day on which the accounts are closed.

Auditor:
Asahi & Co

Principal Consolidated Subsidiaries:

DOMESTIC
Victor Entertainment, Inc.
Teichiku Entertainment, Inc.
Victor Leisure System Co., Ltd.
Victor Service & Engineering Co., Ltd.
Victor Real Estate Co., Ltd.
Victor Finance Co., Ltd.
Victor Logistics, Inc.
Nippon Record Center Co., Ltd.

OVERSEAS
JVC Americas Corp.
JVC America, Inc.
JVC Industrial America, Inc.
JVC Entertainment, Inc.
JVC Canada Inc.
JVC Europe Limited
JVC (U.K.) Limited
JVC Manufacturing U.K. Limited
JVC France S.A.S.
JVC Italia S.p.A.
JVC España S.A.
JVC Deutschland GmbH
JVC Video Manufacturing Europe GmbH
JVC Belgium S.A./N.V.
JVC Nederland B.V.
JVC International (Europe) GmbH
JVC Asia Pte. Ltd.
JVC Electronics Singapore Pte. Ltd.
JVC Electronics Malaysia Sdn. Bhd.
JVC Video Malaysia Sdn. Bhd.
JVC Sales & Service (Thailand) Co., Ltd.
JVC Manufacturing (Thailand) Co., Ltd.
JVC Components (Thailand) Co., Ltd.
P.T. JVC Electronics Indonesia
JVC Gulf Fze
JVC Korea Co., Ltd.
JVC (China) Investment Co., Ltd.
JVC Beijing Electronic Industries Co., Ltd.
JVC Shanghai Electronics Co., Ltd.

Note: JVC’s fiscal 2003 consolidated financial statements
comprise the accounts of 20 domestic and 59
overseas companies, including principal subsidiaries.

(As of July 2003)

*As of March 2003

JVC was established in Yokohama, Japan in 1927 as the Japanese subsidiary of the US firm Victor Talking Machine

Company. Born as a company that manufactured phonographs, we offered a rare combination of hardware and software

production capability, such as pressing the first record in Japan. Subsequently, as evidenced by the production of the

world’s first VHS video deck, JVC has developed into a leading technological innovator in the audio-visual industry, creating

new products that are a step ahead of the times for a worldwide audience.
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Cautionary Note: Forward-Looking Statements
When included in this annual report, the words “will,” “should,” “expects,” “intends,” “anticipates,” “estimates,” and similar expressions, among others, identify
forward-looking statements. Such statements are inherently subject to a variety of risks and uncertainties that could cause actual results to differ materially from
those set forth in such statements. These forward-looking statements are made only as of the date of this annual report. The Company expressly disclaims any
obligations or undertaking to release any update or revision to any forward-looking statement contained herein to reflect any change in the Company’s expectations
with regard thereto or any change in events, conditions or circumstances on which any statement is based.

The thinking behind the JVC brand statement

To create truly moving experiences and
provide total satisfaction for our customers

Using our superior technologies to create new products, JVC promises to:

• Inspire people

• Expand the possibilities for creative expression

• Provide customers with the potential for personal enrichment

• Provide customers with a lifetime of satisfaction

— Our new promise —

The Perfect Experience
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